AN EVOLVING
CLEAN COOKING SECTOR
In April 2018, the Clean Cooking Alliance and Accenture
Development Partnerships published a report outlining the
challenges that have, thus far, prevented clean cooking
solutions from scaling up. These challenges include 1) lack
of market, business, and consumer data; and 2) the complex
economics of selling stoves vs fuels – notably, the recurring
revenue streams and close customer contact associated with
fuel sales.
Many “second generation” clean cooking business models
integrate technology and the sale of fuel to generate richer
customer data, which is critical to sustainable growth and
financial viability. Companies increasingly sell products that
people aspire to own and can afford, thanks to tech-enabled
consumer finance and pay-as-you-go models.
This is key to driving down costs, expanding distribution
channels, mobilizing resources for further innovation, and
truly scaling up very clean and fuel-efficient products in the
coming years. These developments, when combined with
broader macro trends such as urbanization and poverty
reduction, will enable the growth of an industry that makes
solutions accessible to more consumers.

SUPPORTING THE EMERGENCE OF THE
CLEAN COOKING INDUSTRY
The Alliance is focused on four core pillars to accelerate
clean cooking access:
aa

aa

aa

Accelerating Investment
in the Clean Cooking Sector
A part of:
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PRIVATE SECTOR SNAPSHOT REPORT
The Clean Cooking Alliance is focused on increasing visibility
into the clean cooking sector and working to capture and
analyze market indicators such as investment flows and
operating performance of businesses, further enhancing the
distribution metrics we have traditionally published. To that end,
we will produce a data-rich “Private Sector Snapshot” in our
Annual Report in early 2019. We encourage any businesses
not already contributing to this report to contact us at:
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Kigali2018@cleancookingalliance.org.

Driving consumer demand for cleaner, more modern
cookstoves and fuels by supporting behavior change
and awareness raising interventions;
Building a pipeline of investable businesses capable
of answering this demand with affordable, high-quality, appropriate clean cooking products;

ORGANIZERS

Improving the policy environment by providing
trusted, relevant data and advocating for regulations
and policies that allow the industry to thrive; and
SUPPORTERS

aa

Increasing investment community participation and
global engagement by providing market intelligence,
delivering a clean path to action, and continuing to
serve as the convener of the clean cooking sector.
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WELCOME TO THE CCIF!
The clean cooking sector is at a significant inflection point.
Compared to a few years ago, companies are innovating
at a faster pace, developing models to enable high-impact
solutions to be delivered affordably to consumers and
profitably for companies. Regionally, East Africa continues
to be a hub for innovation, as with off-grid solar and
other private sector solutions for base-of-the-pyramid
challenges.
We believe there is a window of opportunity to catalyze
the growth of businesses with potential for real scale and
sustainability, such that they will increasingly meet the
risk/return thresholds of more investors. As such, we are
pleased to bring the investment community and pipeline
companies together at this first-ever Clean Cooking
Investment Forum!
We look forward to spending the next two days with you!

BUILDING A PIPELINE OF
INVESTIBLE BUSINESSES
Without investment, the clean cooking sector will not
reach the scale, replicability, and private sector leverage
on public resources that is necessary for achieving
universal access by 2030.
However, total financing in 2017 for clean cooking
businesses tracked by the Clean Cooking Alliance was
about USD 40 million (see Figure A ) - far short of the
USD 4 billion required (Energizing Finance, 2017).
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Nevertheless, scalable business models are emerging,
with the capacity to answer consumers’ demand for
affordable, high-quality, and appropriate clean cooking
products. Coupled with an increasing interest on the part
of governments, philanthropists and the global community,
we believe now is the time to bring together key sector
actors – businesses, investors, donors, governments, and
other market enablers – to discuss the way forward.
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Figure A: Capital raised by type ($M)
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