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Food & Drink - Market overview

• France is the world’s 5th largest economy with a population of 64.7 million and the 2nd largest consumer market in Europe. In 
easy reach of the UK, it is the UK’s third biggest export market and fourth biggest trading partner. 

• Food & Drink is the 1st manufacturing sector in France - Value €213bn – 15,000 companies mostly SMEs - 461,000 employees
• France is the 2nd largest packaged food market in Europe and the 5th largest in the world.
• France is the 3rd biggest e-commerce market in Europe after the UK and Germany. In order to massif orders, partnerships have 

been developed between Ocado and the Casino Group and between Tesco and Carrefour
• France is the 2nd largest consumer market of organic food (following Germany) but mainly imports dry organic goods.
• Structure of the market: country wide presence of mass market retailers in every format: hypermarkets/supermarkets, 

convenience stores, 24/7 stores, sales online; specialist stores, a small number of premium retailers/department stores, 
independent fine foods shops, and e-commerce.

• The French market for food and drink is mature, sophisticated and served by suppliers from around the world. Important trends 
include health and balance; speed and ease of consumption (ready-to eat items); traceability, transparency, safety and ethics; 
and quality and value-for-money.

• The French consumer base is varied and sophisticated with high spending power. Responsible consumption, innovative, healthy, 
high quality, sustainable products and services presents opportunities.



Food & Drink - Market overview - C-19 impact

• Food production had to reorganise and adapt quickly to the varying demand: volume, types of products of immediate interest and for 
their different customers. Private label/distribution brands saw a huge increase in demand and digitalisation of processes too. 
Consumers focused on core products and some sub-sectors (spirits for instance) faced a drop in consumption during lockdown and a 
rise immediately after.

• Suppliers to the food service industry are calling for stronger governmental support. Businesses located upstream of the catering 
industry have recorded a 50-100% loss in turnover since 15 March. 

• C-19: is fundamentally reshaping the French food system. “This will mark a before and after for society. The French are now using new 
purchasing routes, goods delivery and technological solutions, such as click & collect & digital platforms. The organic model has shown 
its resilience in times of crisis and has strengthened its appeal to French people wanting quality products, reassurance and proximity. 
They have favoured organic, safe, healthy, and local products.” which should increase our dependence on national agriculture.

• A survey on 30 April shows that consumers are in favour of Made in France: 42% of them believe that French companies should "bring 
all their production and factories" back to France. The 62 production units of Agromousquetaires, the industrial pole of 
the Intermarché group, France's fourth-largest food processing company, are adapting to this trend and intend to focus on “eating 
well" and “Made in France" products.



Trends & Opportunities 1
• Specialist organic retailers (Biocoop, La Vie Claire, Naturalia, Naturéo) have the largest share of the organic market but mass

market retailers have an increasing organic offer, either by opening organic only outlets (Carrefour, Auchan), by having their own
organic range (Cœur de Nature, Carrefour Bio, Si Bon Si Bio, Simplement Bon et Bio…) or making strategic acquisition such as 
Carrefour which bought the organic chain Bio C Bon.

• Demand for snacking, ready-to-go and convenience foods is increasing   
• With a turnover of €19 billion in 2018 (+160% in value in 10 years) and 41,000 points of sales (+70.8% in 10 years) this 

segment of the industry is growing and is increasingly health-conscious. Sandwiches are best-sellers. Ready-meal & meal 
kits are popular but origin & ingredients are scrutinized (E171 is banned since 1/1/2020 in France).

• Demand for “free from”, vegan products, and alcohol-free drinks (incl. Functional drinks)
• Premium, high-quality, tasty & attractive products are in demand. Following food scandals, sales of ‘free-from’, vegan and 

organic products have seen spectacular growth. Other trends include loose goods (breakfast cereals or dried fruit), vegan 
wine, ‘mocktails’, energizing products, dairy alternatives, vegan & low sugar drinks with attractive and informative 
packaging.

• Plant-based eating, sustainable packaging, gut-friendly foods and sugar-free (new law) are the most prominent trends. 
Businesses are looking to leverage for the years to come.

• Growing demand for private label suppliers, mainly for dry good/ambient grocery

• Overall demand overall for innovative products across categories

• Companies with a strong USP and a great story behind their product are popular in France. Companies offering innovative 
processes, ingredients, flavours & formats must have the ability to supply small quantities and to scale up.



Trends & Opportunities 2

• General tendency: eat less (e.g. meat/meat products and alcohol) but better/higher quality, less
transformed products with a shorter list of ingredients (most of the population is now flexitarian)

• Eating smart, not only for pleasure but also for health benefits (whole grain pasta/bread/high rate 
of fibres/oleaginous fruits/proteins/minerals and vitamins). Ingredients sometimes associated with 
“alicament”,  a mix between the French terms “aliment” (food) and “médicament” (medicine).

• British products will be more & more integrated to their relevant product category. 

• Packaging/labelling already in French is most of the time an ask from buyers/distributors.

• Perception of British food products: positive image of British food and drink products. (i.e. the 
expansion of British retail chains such as M&S and Prêt-à-Manger) 

• British brands seen as authentic, high quality, reflecting a traditional image of Britain (Royal image), 
sometimes expensive but seen as daring & innovative (new flavours). An attractive/well-designed 
packaging you want to offer as a gift.



Protected Geographical Indications (GPI)

FY 20-21

Dating as far back as 1919 (appellations) to identify possible frauds
In 1992 extended to the European level:
o TSG: traditional Specialty Guaranteed
o PDO: Protected Designation of Origin
o PGI: Protected Geographical Indication

In France the INAO (Institut National des Appellations d’Origine) oversees the PGI system

For products with a geographic name not protected under the PGO/PGI system, including 
products from third countries, the DGCCRF (Department in charge of competition, 
consumption and frauds repression) at the Ministry of the Industry and Finance, insures 
the accuracy of the label. If a product is labelled as coming from a given region, the seller 
must prove, with supporting documentation, that the product was produced in the claimed
region.

https://www.inao.gouv.fr/eng/Official-signs-identifying-quality-and-origin/PDO-AOC


Official Certifications

FY 20-21



You need to build a successful business 
partnership with your distributor

• FLEXIBILITY  & COLLABORATION

• Partnership is a very important part of your relationship
• marketing collateral in French, prices in €! Be ready to adapt your product to the French market when necessary, visit the 

market and your partner

• Do not expect all buyers or distributors to speak English!

• You must develop a Joint Business Plan that both you and the Distributor buys into – it’s all about 
partnership

• It’s up to you the Manufacturer to provide the Distributor with the investment required to develop the 
Brands in their market 

• Space on shelves is limited: it is both hard to be referenced and to stay on the shelves. So when your 
Distributor Partner secures listings for a Brand you, the Brand Owner, must provide support required *

• Have strong logistics in place, ensure goods are delivered as agreed with buyers to their warehouses to 
avoid paying high level fees and having your merchandise refused.

• Be patient and resilient!

FY 20-21



Covid &
Getting ready for January 1st

FY 20-21



Covid

• Christmas: Producers of food and drink are waiting for further Government announcements on health rules 
over Christmas. The lack of clarity is already having an impact on turnover. 

• FMCGs: Fast-Moving Consumer Goods are showing abnormally weak growth.

• Drinks recorded a fall of almost -5%, affecting particularly natural sweet wines/muscats and pineaux (-22 %), 
▪ sparkling wines (-33.4%)
▪ aromatic wines (-36%)
▪ but especially champagnes (-49.9%). 
▪ Insee analysis shows the restaurant sector has seen as a 60% fall at the beginning of November. 
▪ While this is considerable, it is 35% lower than April, which is largely explained by ‘click and collect’ 

services that restaurants have adopted. 

• Government-imposed closure of "non-essential" departments in supermarkets is proving effective: since the 
second lockdown, supermarkets have experienced a 26% decline in the volume of people entering stores, 
and even food sales are down. Non-essential shops reopened on 28th November.

FY 20-21



Exporting from 1st Jan 2021 

Please see the attachment sent separately on 

« How to Export goods from GB into the EU from January 2021 »

▪ Get a UK Eori number gov.uk/eori or a European EORI number (www.ec.europa.eu )

▪ Check your commodity/tariff codes -contact HMRC classification.enquiries@hmrc.gov.uk

▪ Check if your goods need an export licence/certificate if you are selling food or livestock

▪ Know what certificates your products need (www.food.gov.uk listing of establishments to export 
products of animal origin to the EU)

▪ Check VAT guidance to understand why you should retain evidence of export to apply zero VAT rate

▪ Check your product labelling (https://www.gov.uk/food-labelling-and-packaging)

▪ Decide if you will use a customs agent - Find a customs intermediary

Guidance is found on www.gov.uk

FY 20-21

https://www.gov.uk/eori
http://www.ec.europa.eu/
mailto:classification.enquiries@hmrc.gov.uk
http://www.gov.uk/starting-to-export/licences
http://www.food.gov.uk/
http://www.gov.uk/guidance/vat-on-goods-exported-from-the-uk-notice-703
https://www.gov.uk/food-labelling-and-packaging
http://www.gov.uk/guidance/list-of-customs-agents-and-fast-parcel-operators
http://www.gov.uk/


Customs overview

Customs procedures between the EU and UK:. Each year, 200 million new customs declarations will be processed. 

Without an agreement, the general regime of the World Trade Organisation (WTO) will apply with its known EU and UK tariffs from 19 May 
2020. 

• In the absence of an agreement, transport with the United Kingdom will be carried out under the quota system of the European 
Conference of Ministers of Transport (ECMT) licences. 

• FRENCH SIDE : The French will implement a ‘smart border’ to deal with the new customs checks aiming to automate declarations.

• UK SIDE : 1 January 2021 – simplified customs procedures introduced. 

• On 1 July 2021 Heavy Goods Vehicles (HGV) entry into the UK will become more difficult. 

• Road hauliers will have to register their vehicles in the Goods Vehicle Movement Service (GVMS) information system to receive a Goods 
Movement Reference (GMR) identification number. It will be necessary to make an Import Control System declaration. 

• The United Kingdom has also introduced a new UKCA marking which replaces the CE Community marking. The UKCA will be imposed on 
certain goods from 1 January. 

• Kent Access Permit will be necessary to drive an HGV in Kent. 

Exports: alphabetical index of customs procedure codes
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https://www.gov.uk/guidance/ecmt-international-road-haulage-permits
https://www.gov.uk/government/publications/uk-trade-tariff-customs-procedure-codes/exports-aphabetical-index-of-customs-procedure-codes


Checklist

CHECK TO DO

√ Get an EORI number to trade with the EU

√ Decide who will be completing your customs declarations

√ Check applicable customs duties and taxes

√ Make sure your goods are not subject to special regulations

√ Decide who will be transporting your products

√ Secure your customs clearance procedures for exports

√ Plan ahead for your customs clearance procedures for imports

FY 20-21



Overview
Labelling requirements - Packaging regulations

Clear name of the food

Labels in French

Strictly limited superlatives

Non-confusing labels

“best before” or “use by” date

Country of Origin

Any special storage conditions

The use of copper, zinc and 
galvanized iron in direct contact 
with F & D is strictly forbidden in 
France, as in the rest of the EU 
(BPA free)

France has its own 
packaging/container size 
requirements for a large variety 
of F&D products

Prepackaged food requires a 
declaration of unit price, per 
kilogram (or liter)

FY 20-21



Logos

FY 20-21

Geographical Indication (GI) logo

EU to UK:

• GI products that are protected in the EU can continue to use the EU logo in the UK after the transition period.

UK to EU:

• GI-protected food or drink products (except wine or spirits) must use the relevant UK logo.

• The logo use is optional for GI-protected wine or spirits.

• The UK will set up its own GI schemes from 1 January 2021.

• Producers or retailers of food and agricultural GI products produced and for sale in GB and registered before 1 January 
2021, will have until 1 January 2024 to change packaging and marketing materials to display the new UK GI logos.

• Producers or retailers of food and agricultural GI products produced and for sale in GB and registered from 1 January 2021, 
must use the relevant UK logo on any product packaging or marketing materials as soon as the product is registered

• Protecting Food & Drink names (GI) from 01/01/2021

https://www.gov.uk/government/collections/protected-food-name-scheme-uk-registered-products
https://www.gov.uk/guidance/protecting-food-and-drink-names-if-theres-no-brexit-deal?utm_source=6502d192-7f2e-495b-87d6-80968b8db0d3&utm_medium=email&utm_campaign=govuk-notifications&utm_content=daily


Organic Logo

EU organic logo

• You must not use the EU organic logo on any UK organic food or feed from 1 January 
2021, unless either:

• your control body is authorised by the EU to certify UK goods for export to the EU

• the UK and the EU agree to recognise each other’s standards (called equivalency)

• Contact your control body to stay up to date.

• You can continue to use your approved UK organic control body logo.

• Find out more about trading and labelling organic food from 1 January 2021.
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https://www.gov.uk/government/publications/organic-certification-list-of-uk-approved-organic-control-bodies
https://www.gov.uk/government/publications/organic-certification-list-of-uk-approved-organic-control-bodies
https://www.gov.uk/guidance/trading-and-labelling-organic-food-if-theres-no-brexit-deal


a) Labelling & Packaging 

FY 20-21

• Food Business Operator (FBO) address - You must include a UK address for the FBO on pre-packaged food or 
caseins sold in the UK. If the FBO is not in the UK, include the address of your importer (who is very often your 
distributor too).

EU-based distributors

• If you have an EU based distributor they will become an ‘importer’ from 1 January 2021.

• They will need to make sure that:
1. goods are labelled with their address and either your details or your EU, EEA or Norther Ireland-based 

authorised representative’s details (including your company’s name and a contact address or registered 
trademark)

2. the correct conformity assessment procedures have been carried out and that goods have the correct 
conformity markings

3. you, as the manufacturer, have drawn up the correct technical documentation and complied with the labelling 
requirements

4. they maintain a copy of the declaration of conformity for a period of 10 years
5. goods conform with the relevant essential requirements

• https://www.food.gov.uk/business-guidance/packaging-and-labelling

• Check the Food Standards Agency’s guidance on the new health and identification marks.

https://www.food.gov.uk/business-guidance/packaging-and-labelling
https://www.food.gov.uk/business-guidance/prepare-your-business-for-the-uk-leaving-the-eu


b) Labelling & Packaging

FY 20-21

UK to EU:

• First of all, packaging can remain the same post-31st December only when the products are already on the EU market:

• Food products placed on the EU market before 1 January 2021 can continue to be sold, distributed or transferred in 
the EU without labelling changes. 

• In EU law, ‘placed on the EU market’ means they are:

• held in the EU for the purpose of sale, including offering for sale or any other form of transfer, whether free of 
charge or not

• sold, distributed or transferred to the EU in another way

• See here for further information

Post January 2021 the key applicable changes to EU food law that UK exporters will see are:

• Mandatory origin labelling of a food product, where applicable

• Mandatory labelling of the name or business name and address of the EU importer of food from the 
United Kingdom

• See here for further information and complete list of changes.

https://www.gov.uk/guidance/food-labelling-changes-after-brexit#exporting-to-the-eu
https://ec.europa.eu/info/sites/info/files/brexit_files/info_site/notice_for_stakeholders_food_law.pdf


EXAMPLES
Minced meat

You must change references to the EU with UK when 
the label does not list each country of origin. For 
example, ‘origin EU and non-EU’ changes to ‘origin 
UK and non-UK’.

Beef and veal

Your label must state ‘Origin: non-UK’ if the animal 
your beef or veal came from was born, reared or 
slaughtered outside of the UK and EU.
You should replace ‘live import into the EC’ with ‘beef 
from a live import into the UK’ where you do not 
know the origin country of the animal.

Honey blends

For example, if a UK honey is blended with an EU honey you cannot 
continue to use ‘blend of EU honeys’. The label must say ‘blend of EU 
and non-EU honeys’, ‘blend of honeys from more than one country’, 
or similar wording
From 1 January 2021, if you place a blend of honeys from different 
countries on the UK market you must reflect that UK honey is no 
longer EU honey.

Country of origin for mixed foods and eggs
Some foods must be labelled with the specific country or countries of 
origin.
You must continue to include this from 1 January 2021.
You can label the food as EU origin if it’s from a remaining member 
state.
Food produced in the UK must not be labelled as ‘EU origin’ from 1 
January 2021.
You can read about egg marketing standards from 1 January 2021
You should mark eggs from non-EU countries that do not meet UK egg 
trade regulations as ‘Non-UK standard’ rather than ‘Non-EC standard’.
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https://www.gov.uk/food-labelling-and-packaging/food-labelling-what-you-must-show
https://www.gov.uk/guidance/egg-marketing-standards-if-theres-a-no-deal-brexit
https://www.gov.uk/guidance/eggs-trade-regulations


EXAMPLES

Fruit and vegetables

You must replace references to the EU with UK on the label for mixes of UK fruit and vegetables. For 
example, ‘a mix of EU and non-EU origin’ changes to ‘a mix of UK and non-UK origin’.
If you’re part of the Approved Trader Scheme, you must remove the EU emblem from your UK food labels. 
You can use the replacement UK label instead.

Olive oil

From 1 January 2021, if your extra virgin or virgin olive oil is a blend of oils from different countries, the label 
must contain one of the following:

→ a list of each country of origin
→ the statement “blend of olive oils from more than one country” or similar wording
→ the name of the trading block to which a regional trade agreement applies, for example ‘blend of olive 

oils of European Union origin’

FY 20-21



UKGV Wines & Spirits & excise duty details

FY 20-21

• No change to tariffs for wine and spirits in the case of NNO. European Customs

• Also to note: If a French company exports non-alcoholic spirits to the UK, or 
should they envisage doing so: tariffs on non-alcoholic beverages have been 
simplified.

• Excise duty: in the case of NNO, excise duties on controlled goods will come into 
effect on 1st January. Also noting that alcohol, as a controlled good, will not 
benefit from the delayed customs schedule upon export (from EU).

• * The EMCS- GAMMA records, in real-time, the movement of alcohol for which 
excise duties have still to be paid – emcs.helpdesk@hmrc.gov.uk

https://www.tariffnumber.com/
https://www.check-future-uk-trade-tariffs.service.gov.uk/tariff?q=non-alcoholic&n=100&p=1
https://www.check-future-uk-trade-tariffs.service.gov.uk/tariff?q=non-alcoholic&n=100&p=1
mailto:emcs.helpdesk@hmrc.gov.uk


Main websites to visit
o https://transition-

forum.service.cabinetoffice.gov.uk/forums/

o www.gov.uk

o https://www.gov.uk/prepare-to-export-from-
great-britain-from-january-2021

o https://www.gov.uk/transition

o DEFRA

o DEFRA Prepare your food & drink business for 
01/01/2021

o https://www.tariffnumber.com/

o FSA Food & animal feed at the end of the 
transition period

o MARCHES region EU exit advice for businesses

o French customs (in French)

o Eurotunnel freight guidance from UK 
government

o Eurotunnel freight guidance from French 
government

o www.euexitfoodhub.co.uk

o Eurotunnel Freight Formalities after Brexit

o https://agriculture.gouv.fr/thematique-
generale/alimentation

o British Chambers Check list Brexit

FY 20-21

http://www.gov.uk/
http://www.gov.uk/
https://www.gov.uk/prepare-to-export-from-great-britain-from-january-2021
https://www.gov.uk/transition
https://www.gov.uk/government/organisations/department-for-environment-food-rural-affairs
https://www.marchesgrowthhub.co.uk/advice-and-support/eu-exit-advice-for-businesses
https://www.tariffnumber.com/
https://www.food.gov.uk/business-guidance/the-uk-transition#eu-food-and-animal-feed-legislation-at-the-end-of-the-transition-period
https://www.marchesgrowthhub.co.uk/advice-and-support/eu-exit-advice-for-businesses
https://www.douane.gouv.fr/dossier/franchissons-le-brexit-ensemble
https://www.eurotunnelfreight.com/latest-guidance-published-by-uk-government/
https://www.eurotunnelfreight.com/uk/about/latest-guidance-published-by-french-government/
http://www.euexitfoodhub.co.uk/
https://www.eurotunnelfreight.com/uk/about/formalities/
https://www.douane.gouv.fr/dossier/franchissons-le-brexit-ensemble
https://www.britishchambers.org.uk/page/post-transition-brexit-checklist
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Supporting or attending activities - 2020

Events 2020 Date & Venue Products/Sectors

Launch of the Food and Drink Cluster 
for the Marches LEP

2 December 2020 (today!) Food and Drink

EU readiness Webinar: movement of 
people

2 December 2020 (today at 
1.30pm UK time)

All sectors

FDEA Export Connections 2020 1-3 December 2020 Virtual B2B/conferences event

DIT Transition Period Webinar 03 December 2020 End of Transition Period/Border Operating Model - All sectors

Recording available on YouTube

Series of letters from Alok Sharma, the Secretary of State for Business, Energy, and Industrial Strategy

Guidance on nutrition-related labelling, composition and standards from 1/1/2021 by DHSC

Businesses can sign up for HMRC email alerts about webinars, YouTube videos and online guidance.

BEIS webinars Various dates - previous 
recording webinars available on 
demand. Please 

Preparing your business for the end of the transition period - All sectors

Defra webinars Various dates - previous 
recording webinars available on 
demand. Please 

For exporters of animals and products of animal origin to the EU

Food and Drink (EU Exit) Regulations 2020 amended by DEFRA 

HMRC webinars Various dates - previous 
recording webinars available on 
demand. Please 

Help and support for UK Transition

1st France Food & Drink Newsletter! Mid December Snapshots/opportunities in the Food & Drink sector

DIT/HMRC/Defra webinar (link to 
come)

17 December 2020 Wine

https://www.marcheslep.org.uk/new-help-for-marches-food-and-drink-sector/
https://www.events.great.gov.uk/ehome/index.php?eventid=200215404&
https://www.ukfdea.com/event-4017868
https://www.events.great.gov.uk/ehome/index.php?eventid=200208057&
https://www.youtube.com/watch?v=6cmBwLSXbBM&feature=youtu.be
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/934822/transition-letter-to-agri-food-sector.pdf
https://www.gov.uk/government/publications/nutrition-related-labelling-composition-and-standards-from-1-january-2021
https://public.govdelivery.com/accounts/UKHMRCED/subscriber/new?preferences=true#tab1
https://www.gov.uk/guidance/webinars-on-preparing-your-business-for-the-end-of-the-transition-period
https://www.gov.uk/guidance/webinars-for-exporters-of-animals-and-products-of-animal-origin-to-the-eu
https://www.gov.uk/eu-withdrawal-act-2018-statutory-instruments/the-food-and-drink-amendment-eu-exit-no-4-regulations-2020
https://www.gov.uk/guidance/help-and-support-for-uk-transition
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Events 2021 & 2022 Date & Venue Products/Sectors

Virtual MTB with England’s Finest 
Marketplace

Q 1 2021 Connecting UK suppliers registered on England's Finest Marketplace with 
buyers/distributors in France and possibly from other European markets

Café Show 7-9 Jan 2021 - Paris Coffee, Tea, Roasting, Brewing, Dessert, Confectionary, Ice-cream, Chocolate, 
Sweets Juices, Dairy & Alternative Drinks

Wine Paris & Vinexpo Paris 15-17 Feb 2021 - Paris International wines & spirits

Food and Drink Cluster for the Marches 
LEP Virtual MTB

March (date to be discussed) 
Products for which there are opportunities in France

Sandwich & Snack 7-8 April 2021 - Paris Snacking

Sirha 29 May to 2 June 2021 - Lyon Hospitality & Food Service

Mondial de la Bière Sept 2021? (dates not known 
yet)

Craft beers

Gourmet Food & Wine Selection 26-27 Sept 2021 - Paris Part of the SIAL network: fine food, gourmet products aimed at specialist retail, 
gourmet food sections in department stores and commercial catering

Natexpo Paris 24-26 Oct 2021 - Paris Organic food (and non-food) products

Cheese & Dairy products show 27 Feb – 3 March 2022 - Paris Cheese & dairy products

SIA Salon International de l’Agriculture 2022 to be confirmed - Paris International Agriculture & Food show (public)

SIAL 15-19 Oct 2022 - Paris All F&D sectors

Natexpo Lyon Sept 2022  - Lyon Organic food (and non-food) products

Supporting or attending activities – 2021/2022

https://www.englandsfinestmarketplace.com/
http://cafeshow.fr/2021/a1.php?s=11
https://www.vinexposium.com/en/wineparis-vinexpo/
https://www.marcheslep.org.uk/new-help-for-marches-food-and-drink-sector/
https://www.sandwichshows.com/en-gb.html
https://www.sirha.com/en
https://www.mondialdelabiereparis.com/fr
https://en.salon-gourmet-selection.com/
https://natexpo.com/en/
https://en.salon-fromage.com/
https://en.salon-agriculture.com/
https://www.sialparis.mobi/
https://natexpo.com/en/


Food & Drink 

What we can do for and with you
o Advising on routes to market
o Providing with bespoke market information (1h free of charge)
o Providing with a potential distributos we believe is good for you
o Helping finalise a snappy flyer to send to potential buyers
o Supporting you during trade fairs
o Inviting you to collaborate/partner to internal/external events in order

to give you more visibility
o Inviting you to specific webinars (i.e. Virtual Meet the Buyer)

How can we help you
o Keep you informed on:

o Movement of goods
o Revised tariffs
o Regulatory divergence
o Specific food and drink concerns (labelling, phytosanitary checks, fishing zones &

quotas, organic norms, customs & transportation etc – WTO news.
o Directions to getting prepared for the EU Exit
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Sophie de Bodisco I Head Food & Drink

Department for International Trade I British Embassy I 35, rue du Faubourg Saint Honoré I 75008 Paris - France

Tel: +33 (0)1 44 51 33 41 I Mobile: +33 (0)6 07 45 31 19

E-mail: sophie.debodisco@fcdo.gov.uk

gov.uk/dit | GREAT.gov.uk | DIT Twitter | DIT LinkedIn | Business is GREAT Facebook

Anne-Marie Coffy I Trade & Investment Adviser I Food & Drink

Department for International Trade| British Embassy | Lyon Office | 

Le Lugdunum 5 place Jules Ferry | 69006 Lyon - France 

Tel: +33 (0)4 72 62 99 60 I Mobile: +33 (0)6 85 80 94 44

E-mail: anne-marie.coffy@fcdo.gov.uk

gov.uk/dit | GREAT.gov.uk | DIT Twitter | DIT LinkedIn | Business is GREAT Facebook

Contacting us

mailto:sophie.debodisco@fcdo.gov.uk
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