
Priority actions Consumer Summit 2021 – state of play  

 

1. EU legislation needs to establish clear responsibilities for platforms to prevent and react to 
consumer scams by their business users - This action concerns the DSA proposal from the 
Commission, whose inter-institutional negotiations are progressing well. The new Act is 
strengthening substantially the responsibility and accountability framework for online 
platforms, including regarding their commercial activities. The GPSR proposal introduces 
specific obligations for online marketplaces, going beyond the  DSA’s horizontal 
requirements.  The discussions on the Commission’s proposal are well advancing both in the 
Council (where the first article-by-article examination was finished under the Slovenian 
Presidency) and in the EP (where the IMCO rapporteur MEP Charaznova  published her draft 
report). 

2. To equip enforcement authorities with appropriate e-enforcement tools (such as the eLab) 
for detection of infringements in the digital environment. - The eLab project will provide 
consumer law enforcement authorities a platform with state of the art tools to take online 
evidence and carry automated checks. The product safety WebCrawler will allow to identify 
unsafe products reappearing online. Both projects should soon be ready. 

3. Adopt a No data/no claims- Life Cycle Analysis approach: Commission, Member States and 
stakeholders to work together on agreeing common standards on product lifecycle - The 
initiative on “substantiating environmental claims using the Product and Organisation 
Environmental Footprint methods” (DG ENV CdF, hereafter quoted as “green claims 
initiative”), currently under preparation, is exactly endorsing such “life-cycle” approach in a 
legislative way. The EU Product and Organisation Environmental Footprint (PEF/OEF) 
methods calculate the environmental performance of a product or organisation throughout 
the value chain, from the extraction of raw materials to the end of life, using 16 
environmental impact categories. The methods are currently enshrined in a Commission 
Recommendation, which was updated very recently (on 16 December 2021). Complementary 
to the green claims initiative, the horizontal consumer law initiative aimed at ‘empowering 
consumers for the green transition’ will provide for better consumer protection against 
‘greenwashing practices’. It seeks to introduce improvements in the horizontal EU consumer 
protection rules, including via targeted amendments of the Unfair Commercial Practices 
Directive.  Both initiatives together will improve the fight against greenwashing and 
misleading environmental claims in a coordinated way. Both initiatives are scheduled for 
adoption in March 2022. 

4. Member States need to ensure consumer reimbursements for cancelled trips - In 2021, the 
Commission closed three further infringement cases because, following a reasoned opinion, 
two Member States repealed national rules deviating from the Package Travel, while in one 
case the national measure had expired. The Commission referred one Member State to the 
Court of Justice. The Commission approved further national aid schemes enabling package 
organisers to reimburse travellers, and Commissioner Reynders continued to stress the need 
to ensure reimbursements without further delay when meeting representatives from the 
Member States. 

5. Promote consumer education initiatives on sustainable consumption, including through 
targeted actions addressing specific segments of consumers, such as young and elderly 
consumers - As per action 18 of the New Consumer Agenda, the Commission will develop a 
strategic approach to raise awareness and encourage consumers to make informed and 
sustainable choices by 2023. Work has started and a call to map existing initiatives in 
Member States and identify needs for improving consumer awareness and education has 
been launched.   



 

 

 

 

6. To organise an annual workshop with authorities, businesses and stakeholders on 
consumer challenges in the digital society – As a concrete follow up of the 2021 Consumer 
Summit, and implementing the new Consumer Agenda, on 25 November 2021 the 
Commission has organised the first Annual Digital Consumer Event. This focused on two main 
issues: analysing whether current EU law suffices to ensure digital fairness and to discuss 
how to extend current voluntary cooperation mechanisms with online platforms beyond 
product safety. The event was followed by more than 300 participants and given its success 
the Commission proposed organising it on an annual basis.202125 

7. Representative actions Directive: workshop on its implementation - The full day workshop 
took place online on 26 November 2021. It achieved its objectives: 300 experts representing 
different sensibilities (the EU Member States, consumer and business organisations, 
academics and practitioners across the world) have drawn a concrete picture of the possible 
transposition options, effective implementation measures and directions for further 
reflection. Recordings from the event as well as rich background and reporting materials are 
available on the Workshop webpage https://rad-workshop-2021.eu/  

8. Further develop guidance on the application and enforcement of consumer law in the area 
of green claims - 17 December 2021, the Commission adopted a new Notice on the 
application and interpretation of the Unfair Commercial Practices Directive, including an 
updated section on green claims1 

9. National multi-stakeholder network on enforcement – This action builds on the following 
action point 

10. Memorandum of Understanding on enforcement cooperation – Discussions among BEUC’s 

members showed that different ways on how to best strengthen relationships between 

consumer organisations and enforcement authorities were experienced. The outcome of this 

discussions will feed into a workshop on CPC external alerts that will be co-organized by 

BEUC and the Commission. It can build on the experiences of the joint-workshop organized in 

January 2019. 

11. Support for low income consumers whose vulnerability has been worsened by the 
pandemic - In 2021, various actions were taken to support the exchange of best practices. 
Furthermore, a scoping study was launched in October 2021 mapping and analysing local 
initiatives put in place in the Member States to address consumers’ needs for information, 
particularly those of the most vulnerable. 

12. To carry out a CPC sweep on fake and misleading reviews – The CPC sweep 2021 focused on 
online reviews. The content of the CPC sweep 2022 is still under discussion. 

13. Joint enforcement activity on product safety communication with the involvement of all 
MS – The European Commission has been working to improve visibility about product safety 
issues among consumers by encouraging common awareness raising campaigns with 
national authorities and international stakeholders, such as Health Canada. The Safety Gate 
website provides daily national authorities’ provided alerts on measure taken against 

 
1 The Notice was published in the Official Journal on 29 December 2021: https://eur-lex.europa.eu/legal-

content/EN/TXT/?uri=CELEX%3A52021XC1229%2805%29&qid=1640961745514 
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dangerous products detected. Moreover, the European Commission financed CASP projects 
produce a series of communication materials on each activity to be used by national 
authorities as well as stakeholders. 

 


