
 

 

European Consumer Summit 2022 

February 10, 2022 

Discussion paper 

Workshop 4 Improve the lifespan of products 

Panel I: Right to Repair 

The Commission’s Circular Economy Action Plan (CEAP) sets out a number of priority actions 

necessary in order to achieve climate neutrality by 2050 and decoupling economic growth from 

resource use. The CEAP builds upon several pillars, mainly sustainable production (supply side), 

sustainable consumption (demand side) and minimisation of waste. Fostering sustainable 

production requires that products that enter the market are durable, repairable and resource-

efficient. Once products are manufactured to last, the aim is that consumers use them for as long 

as possible and extend the time before products are disposed and become waste. Therefore, 

consumers play a key role in contributing to sustainable consumption through choosing 

sustainable products as well as prolonging their use, for example through favouring repairs 

instead of replacements.   

The green transition is a key priority in the New Consumer Agenda. It announced among others 

that the future review of the Sale of Goods Directive (SGD) would provide an opportunity to 

examine what more can be done to promote repair, and encourage more sustainable, circular 

products. 

In this context, the President von der Leyen announced in her Letter of Intent a new legislative 

initiative on the Right to Repair that is expected to be adopted in Q3 2022. In January 2022, the 

Commission published a Call for Evidence outlining potential measures that aim at extending the 

useful life of consumer goods and, in particular, encourage consumers to repair their goods. The 

public consultation for this initiative will run until 5th of April.  

https://ec.europa.eu/info/law/better-regulation/have-your-say/initiatives/13150-Sustainable-consumption-of-goods-promoting-repair-and-reuse_en


The purpose of the discussion is to gather views from the audience on some of main options put 

forward by the Commission. 

Panel II: Fighting early obsolescence 

Among the many measures that need to be taken to preserve our planet, those that aim to 

extend the life of products are at the heart of the issues involved in the transition to the circular 

economy 

More durable and repairable products would avoid millions of tons of waste every year. For 

example, each French person throws away more than 20 kilos of household waste every year. To 

manufacture a smartphone, 70 kilograms of raw materials, including precious metals, must be 

extracted through extremely polluting processes.  

To avoid throwing away products that no longer work, we need to rethink product design to make 

them more sustainable. On the one hand, such an orientation would be a source of innovation, 

growth for companies, and jobs. On the other hand, manufacturing sustainable and repairable 

products would not only be beneficial for the planet, but it would also generate a gain in 

purchasing power for consumers: sustainable and repairable products are sometimes a little 

more expensive to buy, but they have a longer lifespan and are ultimately more economical in 

relation to their lifespan.  

Extending the life of a product also means fighting against early obsolescence of goods, it being 

specified that the term obsolescence covers several definitions and/or several situations: 

programmed obsolescence, indirect obsolescence (when the components needed to repair the 

product are not available or when it cannot be repaired for example because the battery is 

soldered, software obsolescence (when the software no longer works once the operating system 

has been updated), style obsolescence (when marketing campaigns lead consumers to perceive 

existing products as obsolete) 

Currently, under the Unfair Commercial Practices Directive 2005/29 EC, and the European 

Commission's 2021 guidelines for its implementation, planned obsolescence is not unfair per se. 

However, a trader who fails to inform the consumer that a product has been designed with a 

limited lifespan, depending on the specific circumstances of each case, may be considered to 

have failed to provide material information. On this basis of unfair commercial practice by 

omission, obsolescence practices have been sanctioned in several Member States, such as Italy 

and France.  

However, the European Commission has announced that it is preparing a draft text that will be 

presented during the year 2022 and that aims to revise Directive 2005/29 in order to more easily 

apprehend the practice of premature obsolescence.  

In France, there have been specific provisions in the consumer code since 2016 that prohibit 

programmed obsolescence. These have just been completed. These provisions prohibit the use 

of techniques, including software, by which the person responsible for placing the product on the 



market aims to reduce its lifespan. They also prohibit the use by a person placing a product on 

the market of a technique, including software, designed to make it impossible to repair or 

recondition a device or to limit the restoration of its full functionality, outside of its authorized 

circuits.  

The offence is a criminal offence punishable by 2 years imprisonment and a fine of 300,000 euros, 

which can reach 5% of the average turnover of the company over the last 3 years. 

Finally, the EU Directive 2019/771 aims to combat software obsolescence of goods with digital 

content, establishing that software updates, necessary for keeping the goods in conformity must 

be ensured throughout the time the consumer can reasonable expect them.  

In this session, the speakers will briefly introduce the scope of their current work and provide 
concrete examples of projects and of good practices on recognizing and fighting early 
obsolescence of products. Participants will be invited to put forward ideas for joint projects that 
may become 2022 common priorities. Participants will cast a vote to select the most viable and 
useful to work on. The selected priorities will be subject to a second vote in the plenary of the 
Consumer Summit.  
 


