
THE FRENCH AGENCY FOR THE PROMOTION 
OF HIGHER EDUCATION, INTERNATIONAL 
STUDENT SERVICES, AND INTERNATIONAL 
MOBILITY

CAMPUS FRANCE 

STRENGTHENING ACADEMIC 
COOPERATION AND MOBILITY 
BETWEEN NORWAY AND FRANCE



€125
million

in funds under
management

370+ 
educational and research

institutions participating in 

THE CAMPUS FRANCE 
FORUM

200+
staff in France

500
staff throughout

the world

212
events staged by
Campus France 

each year

5 European projects 

managed
1 as lead agency

340,000 Alumni 

in the France Alumni 
network

275
local offices in

134 countries

90 websites

35 languages

20 million visits per year

18,000
mobile students & scholars

under management



SPECIFICS

THE FRENCH 
HIGHER EDUCATION
& RESEARCH
SYSTEM

TAHINA (MADAGASCAR)

Alumni of « Rendez-vous en France » 

communication campaign (2021)

)



WITHIN THE

EUROPEAN

HIGHER

EDUCATION 

AREA

DEGREES

* European credit transfer system (ECTS): 

Credits earned under the European Credit Transfer and 

Accumulation System are recognized throughout Europe. 

A full year of academic work represents 60 ECTS credits. 



2 OF 3
INTERNATIONAL STUDENTS

ENROLLEDIN FRENCH 

UNIVERSITIES
IN 2017-2018 

UNIVERSITIES

Publicly funded

Confer national DEGREES (Bachelor, 
Master, Doctorate) as well as other 
University-specific diplomas

Offer programs in all areas of teaching 
and research

74 institutions throughout the French 
Territory



THE
« GRANDES ÉCOLES »

Include public and private  higher learning 
institutions

Have a highly selective selection process

Grant degrees equivalent to 5 years of 
postsecondary education 

Offer numerous courses taught in English

HIGH-LEVEL 

PROFESSIONAL 

EDUCATION



3000+
EDUCATIONAL 

INSTITUTIONS PUBLIC 

AND PRIVATE

SPECIALIZED 
SCHOOLS AND 
INSTITUTES

Programs extend over 2 to 5 years in specific 
sectors

Admission may be by entrance examination or 
by application

Confer state diplomas (diplômes d’état) in 

certain fields or institution-specific certificates 

and diplomas



SCHOOLS OF ART 
AND 
ARCHITECTURE

3 cycles (LMD scheme)

Selective admission

Offer programs 2 to 5 years in length

A state diploma in architecture (Diplôme d’État
d’Architecte) is equivalent to the Master 50 PUBLIC 

POSTSECONDARY 

SCHOOLS OF ART 

AND DESIGN



42%
OF DOCTORAL 

CANDIDATES IN FRANCE 

ARE INTERNATIONAL 

STUDENTS

DOCTORAL 
TRAINING

Earned in a doctoral department 

From 3 to 6 years 

Funding necessary



VOCATIONAL 
TRAINING

Certificate and degree programs

Career-oriented programs offered in many
fields and at various levels

Heavy involvement of socioeconomic partners
in curriculum design

Optional work/study and apprenticeship
models



FOR MORE INFORMATION

https://ressources.campusfrance.org/pratique/flyers/en/presentation_espacee_doc_en.pdf


KEY FIGURES
& TRENDS

INTERNATIONAL
MOBILITY
FRANCE / NORWAY

ALYSSA (AUSTRALIA)

Alumni of « Rendez-vous en France » 

communication campaign (2021)

)



365,000 
FOREIGN 

STUDENTS IN 

FRANCE

ORIGIN OF FOREIGN 
STUDENTS IN FRANCE

TOP 15 COUNTRIES OF ORIGIN OF FOREIGN 
STUDENTS IN FRANCE AND TRENDS 2010-2020

MESRI, SIES 2021



1 OF 2 
NORWEGIAN

STUDENTS  

ENROLL IN  

UNIVERSITIES

NORWEGIAN
STUDENTS IN 
FRANCE

HEADCOUNT BY TYPE OF INSTITUTION 
(2019-2020)

MINISTRY OF HIGHER EDUCATION, 
RESEARCH AND INNOVATION, SIES 2020



2 OF 3 
NORWEGIAN

STUDENTS  IN  

UNIVERSITIES AT 

BACHELOR

LEVEL

NORWEGIAN
STUDENTS IN 
FRANCE

NUMBER OF NORWEGIAN STUDENTS BY 
ACADEMIC LEVEL IN FRENCH UNIVERSITIES 
(2019-2020)

MINISTRY OF HIGHER EDUCATION, 
RESEARCH AND INNOVATION, SIES 2020



335,596 
STUDENTS IN 

ERASMUS+ 

MOBILITY IN 2018

ERASMUS+
MOBILITY

Erasmus+ student exchange from and to Norway
in 2017

EUROPEAN COMMISSION, 2021



A NEW STRATEGY

ISABELLE MESQUITA (BRAZIL)

.Alumni participating in Campus France first 

communication campaign (2019)



A ROAD MAP IN
#4 AXES FOR STRONGER 
FRENCH APPEAL

500,000 
INTERNATIONAL 
STUDENTS
BY 2027



#3 EXPAND 
OUR PRESENCE ABROAD 

#1 OFFER STUDENTS 
A RECEPTION
IN ACCORD WITH THE HIGHEST 
INTERNATIONAL STANDARDS

#2 IMPLEMENT 
DIFFERENTIATED 
TUITION RATES AND PURSUE 
AN AMBITIOUS POLICY OF 
SCHOLARSHIP AND TUITION 
EXEMPTIONS 

#4 STRENGTHEN
FRANCE’S ATTRACTIVITY
THROUGH A GLOBAL 
COMMUNICATIONS CAMPAIGN





WHAT
SOLUTIONS ?

ANDRÉ (KAZAKHSTAN) 

Alumni of the « Rendez-vous en France » 

communication campaign (2021)



EXISTING



TO EXPLORE



RESEARCH




